SOCIAL MEDIA

La comunicacion y el sentido comun eh la
era de las redes sociales
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MediosSociales es una expresion colectiva que describe la forma de comunicarse y
relacionarse con los demds, no estamos hablando de la herramienta o los canales.
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Medios tradicionales

Unidireccional

Contenido
generado por la
empresa

- acceso + costo

Interrupcién

O
- Concurso
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Medios Sociales

Bidireccionales

Contenido
generado por
el usuario

+ QCcceso - Costo

Viralidad
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Comenzar en los medios sociales
ho quiere decir crear uha pagina
de “FaceBook™ 0 una cuenta de
“Twitter”, totalmente contrario
el primer paso no es hablar es

"ESCUCHAR”
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Hammer  Coop Episode 1 The Clean Getaway.wmv

MOTIVEQUEST HOME ABOUT CLIENTS TEAM BLOG CONTACT f ¥ in

About MotiveQuest

MotiveQuest is an award winning, technology enabled, growth strategy company

In this new consumer centric digital age, too many marketers are stuck At MotiveQuest, we leverage custom curated consumer data from
using out-of-date methods to understand their customers, and grow online communities to help our clients see the world through their
their brands. The outcome? Brands continue to miss the mark with customers’ eyes, by listening, not asking. Our advantage lies in our
their consumers, thus making them less relevant, and preventing proprietary category analytic frameworks, ten years of consumer-
organic growth. It's time for a new approach, one that doesn’t restrict centric based algorithms, and our strategy team, which helps our
brands from having a cutting-edge strategy. clients rethink the way they look at their consumers, and new growth

opportunities.
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LOGIN | REGISTRIEREN 4 &
NEUWAGEN GEBRAUCHTWAGEN = SERVICES & ZUBEHOR = ENTDECKEN = MINI PARTNER A4

MINI CABRIO HIGHGATE
EXTRAVAGANTES DESIGN.

> ENTDECKE MEHR
> DIESEN MINI KONFIGURIEREN

~\28 .800 € wn 259,00 € =
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MINI LIFESTYLE
COLLECTION.

ALLES ANDERE ALS GEWOHNLICH.

chiaft nie. Dazu 13sst du ihr einfach keine Gelegenheit
Mitd C'e‘::ce' eroberst du nachts die Stralen und Kappst die
Bu 79'-5:9 ge wieder runter. Denn sie sind deine Buhne. Die Skyline
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ENTDECKE DIE VIELFALT.

> ZUM MINI COLLECTION SHOP
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NO basta con escuchar las conversaciones |,
analizar su contenido e interpretar los datos,
hay que saber con exactitud con precision lo
que <ignifica para nosotros esa montaha de
datos analizados e interpretados.

Javier Curtichs
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ya sabemos que
es un medio

social ahora que

es una red social
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Una red social es un lugar en linea donde la
gente con intereses comunes puede reunirse
para intercambiar pensamientos. comentarios
u opiniones.

Larry Weber
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MPYLF%ESE _Home ' How It Works Meet the Girls Sign Up

v’
Invest in Breasts

Real Women. Real Donors. Real Friendships » Board Certified Plastic Surgeons
Exchange Messages & Chat Live 1-on-1 »  Swap Custom Photos & Videos for Donations
Help Women Earn Free Breast Implants »  Make A Difference For As Little As $1

Find Out How It Works » ’
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¢ Cada cuanto debo postear en la red social ?
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Most active hours for users marketing_pills follows

This chart breaks down the hourly Twitter activity of marketing_pills's friends.
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Most active hours for marketing_pills

This chart details marketing_pilis's Twitter activity. Using up to 400 of their most recent actions, we
chart when they tweet, @contact tweet (ones that begin with someone's name), and retweet
Compare to the above chart to see how their activity compares to their friends
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Following counts of users marketing_pills follows

Here we highlight the following counts of users marketing_pills follows. Generally, this is a less
useful metric than the follower count (above). That said, we've found that people who follow a large
number of users are often less "valuable" than those who follow fewer — this is because those
people who follow a lot are less likely to comprehensively read their Twitter stream.

Breakdown
1 million+ \ ~ none

1 to 49 [ 2 09% none»
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100k to 500k

50k to 100k o .
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8| 35% 5010 99 »
100 to 499 .
m 182% 100 to 499 »
Sk to 10k 16% 500 to 1k »
2% TKtosK-
res%  skto 1ok
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Account ages of users marketing_pills follows

The age of an account is an interesting way to measure value. Users who have been on Twitier for
a while are early adopters, and generally more valuable than newbies. As well, there is a higher
percentage of spam accounts in newer user segments (as Twitter has not yet cleared them out).
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Twitter

*Numero de Tweets

* Numero de marcados

favoritos.

* Numero de DM
_*Numero de #FF

conseguidos

* Numero de Seguidores

* Numero de seguidos

* Numero de RT

* Menciones

»Listas en las que

aparecemos

d b 4 4 4 4 4 4 4 o

© 2009 Twimer AboutUs Contact Blog Status APl Help Jobs TOS Privacy
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“No hay nada tan dificil como
entretener al publico.”

(Mohamed Ali)
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Fans, no Clientes.wmv
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Dregrees of Engagement

Seguidores Menciones RT/Tweets Favoritos
) DM Listas
Likes en Pagina Post Likes : Sharas
Alcance Organico  /\cance Viral
Anadir a lista Share o Email Share o Email Insert Code

Fuente: Elaboracién Propia

Representacion porcentual en base a la generacion de contenidos
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Complex Engagement

Likes + Comment + Share (Time Period)

#Wall Post (Time Period)
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Utilizando las Redes Sociales
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La marca incluye la palabra “AMOR"

Es un producto es una infusion de consumo masivo en un
mercado altamente competitivo.

El producto se consume mas en el sector masculino que
femenino.

El empaque es en bolsa de 50grs, 100grs, 250grs , 500grs y un 1
kilo
Para su preparacion incluye un proceso de coccion.

Se requiere presentar un storyboard con la posible campana
publicitaria en #RedesSociales y BTL en menos de 4 dias.

No hay tiempo ni presupuesto para investigar.
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#alamujerleencanta

Cosas que le gutan a las Trending Words
mujeres
Cosas que les gustan a las mujeres que, le, la, rt, y, respondan, rapido,,

tengas, buen, perfume,, sorprendas,
hables, bonito, ninguna, otra

Event Participants
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RT @Jean_martinez27: #ALaMujerLeEncanta Que le respondan rapido, que tengas buen perfume, que la
sorprendas y que no le hables bonito a ninguna otra

18-May-13 20:54 | broizd15

#AlLaMujerLeEncanta. Q la consientan :) ¥

18-May-13 20:54 | Katykoritiz
RT @Jean_martinez27: #ALaMujerLeEncanta Que le respondan rapido, que tengas buen perfume, que la
sorprendas y que no le hables bonito a ninguna otra
18-May-13 20:54 | cecydelamora
RT @Jean_martinez27: #ALaMujerLeEncanta Que le respondan rapido, que tengas buen perfume, que la
sorprendas y que no le hables bonito a ninguna otra
18-May-13 20:53 | reginahdaued
#ALaMujerLeEncanta Que le respondan rapido, que tengas buen perfume, que la sorprendas y que no le hables
bonito a ninguna otra.
18-May-13 20:52 | NataliaMedina_3
RT @Jean_martinez27: #ALaMujerLeEncanta Que le respondan rapido, que tengas buen perfume, que la
sorprendas y que no le hables bonito a ninguna otra

18-May-13 20:52 | july_velasco

RT @Jean_martinez27: #ALaMujerLeEncanta Que le respondan rapido, que tengas buen perfume, que la
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